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Abstract: This paper studies how educational programs can lead to an improvement in the digital financial literacy of rural youth
in the Ahmedabad region of Gujarat. Using 100 rural youth and 100 educators, data from this study analyzes the association of the
quality of the program with access to educational resources and digital financial service adoption. Educational interventions greatly
improve digital financial literacy, which leads to even more robust economic empowerment. The results also confirm that access
to the educational resources enables rural youth to adopt digital financial services. A comparative analysis through the Mann-
Whitney U Test is utilized to point out differences in educators' and rural youth's perceptions about program effectiveness. The
study concluded that well-designed, accessible education initiatives are thus a strongly needed approach for both bridging the
digital divide and economic development in rural areas. However, on the other hand, the research also mentioned about programs
needing to be adapted to the dynamic needs of rural communities over time.
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1. INTRODUCTION

The swift advancement of digital technologies has transformed the global financial development landscape.,
and digital financial literacy is a very important skill for any individual to possess, more so in the rural settings. Digital
financial literacy has been defined as the awareness and ability to competently use a number of digital financial
services, including online banking, mobile payments, and digital wallets, securely and safely. Improving digital
financial literacy is essential for closing the digital gap and advancing financial inclusion in rural India. (Aker & Mbiti,
2010). Despite the government's efforts to promote digital financial services through initiatives like Digital India, a
significant portion of the rural population remains excluded due to a lack of awareness and understanding of these
services (Mittal & Mukherjee, 2019).

Educational programs designed to enhance digital financial literacy are critical in addressing this gap. These
programs not only equip individuals with the necessary skills to use digital financial tools but also empower them
economically by enabling better financial decision-making (Lusardi & Mitchell, 2014). In rural communities, where
access to traditional financial services is sometimes restricted, digital financial literacy may play a vital role in
developing economic empowerment and enhancing overall financial well-being (Demirgiig-Kunt et al., 2018).

The present study focuses on assessing the effectiveness of educational programs aimed at enhancing digital
financial literacy among rural youth in Ahmedabad, Gujarat. Additionally, it explores the perceptions of educators
and program instructors who are directly involved in delivering these programs. By comparing the experiences and
outcomes of rural youth and educators, this study seeks to provide a comprehensive understanding of the role these
educational programs play in promoting digital financial literacy and economic empowerment.
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The importance of digital financial literacy cannot be overstated, especially in the context of rural India, where
the adoption of digital financial services is still in its nascent stages (Reddy & Kumari, 2021). Previous studies have
highlighted the challenges faced by rural populations in adopting digital financial services, including a lack of
awareness, inadequate infrastructure, and low levels of trust in digital platforms (Chakraborty, 2020). Educational
interventions, therefore, become a vital tool in overcoming these barriers and enabling rural communities to participate
in the digital economy.

The study will use a cross-sectional descriptive research design, in which data collected from 100 rural youths
and 100 educators/program instructors will be done using structured questionnaires in Ahmedabad. Upon collecting
the data, the same will be analyzed with the aim of establishing whether the educational programs being administered
prove to be effective or not, and which factors influence digital financial literacy and economic empowerment. The
study finds the existing digital financial literatures and sheds some light on policymakers and practitioners toiling in
fostering financial access in rural areas.

2. SIGNIFICANCE OF THE STUDY

The research has academic importance, but through practical applications, it also provides knowledge in the
field of digital financial literacy to rural youth and educators in Gujarat. Digital financial literacy is beginning to be
seen as more than just a vital life skill in today's ever-evolving financial landscape, where digital platforms become
the norm for financial transactions. (Lusardi & Mitchell, 2014). This study addresses a gap in the literature by
exploring the effectiveness of educational programs aimed at enhancing digital financial literacy among rural youth
and evaluating the perspectives of educators who deliver these programs.

Empowerment of Rural Youth

One of the primary contributions of this study is its focus on the empowerment of rural youth through digital
financial literacy. In rural areas, when conventional financial services are available is often limited, digital platforms
offer a vital alternative. However, the effective use of these platforms requires a certain level of financial literacy,
which many rural youth lack (Klapper, Lusardi, & Van Oudheusden, 2015). By assessing the impact of educational
programs on rural youth's digital financial literacy, this study provides insights into how such initiatives can bridge
the knowledge gap and empower young people to make wise financial choices. For them to become more
economically independent and to live better overall, they must be empowered. (World Bank, 2014).

Insights for Educators and Policymakers

The study also holds significant implications for educators and policymakers. By evaluating the perspectives
of educators, the research offers valuable feedback on the effectiveness of current educational programs.
Understanding educators' views on program quality, resource accessibility, and the challenges they face in delivering
content is essential for designing more effective educational interventions (Zhang, Xu, & Liu, 2018). Policymakers
can use these insights to develop strategies that support educators, enhance curriculum design, and ensure that
educational resources are more accessible to rural populations. This, in turn, can lead to more successful outcomes in
digital financial literacy education, thereby supporting broader financial inclusion goals (Demirgic-Kunt et al., 2017).

Contribution to Financial Inclusion

This is the setting in which the current study will become pertinent in the larger context of financial inclusion,
an issue that many developing nations, including India, are very concerned about. Access to a variety of reasonably
priced financial services and products is referred to as financial inclusion, and it is crucial for both economic growth
and the fight against poverty. (Sarma & Pais, 2011). Digital financial literacy becomes part and parcel of financial
inclusion; thus, it enables the population to navigate digital finance platforms in a secure and responsive manner. Thus,
it takes an important focus on targeted educational programs for the inclusion of rural youth who would most likely
be excluded by the main financial service providers. (Global Findex Database, 2017).

Practical Applications

The practical implications of the study would include development in the content of digital financial literacy
programs designed for rural youth, such as new, tailor-made content appropriate for the needs and challenges of the
rural youth. It is, therefore, beyond making findings and recommending what should be done: the curriculum, access
to resources, and quality are found factors influencing the success of the program and give actionable
recommendations towards better program delivery, which ultimately impacts better educational interventions that
actually equip rural people with financial skills for the digital age.Top of Form
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Bottom of Form
(Atkinson & Messy, 2013).
Academic Contribution

Overall, this study adds to the literature on financial literacy education and rural development. This quantitative
analysis is one of a handful linking data on both the recipient and provider of digital financial education to provide a
view of which factors facilitate successful financial literacy outcomes. This dual focus would enrich the existing
knowledge base and provide the future research foundation for related areas.

3. REVIEW OF LITERATURE

1. Enhancing Digital Financial Literacy through Educational Programs

According to Agarwal et al. (2018), The authors share the belief that educational programs will improve digital
financial literacy, especially in rural areas where the accessibility of financial services is still low. The authors argue
that targeted educational interventions bring about a significant improvement in the understanding of digital financial
tools by an individual, for instance, mobile banking or digital wallets. Their study showed that respondents who had
been recipients of targeted training programs were likely to adopt digital financial services compared with those who
had not received targeted training programs. This implies that structured education programs will have a significant
role in bridging the digital divide among rural community members.

2. The Role of Access to Educational Resources

Kumar and Singh (2019) emphasize the importance of access to educational resources in fostering digital
financial literacy. They argue that although educational programs are vital, their efficacy is frequently limited by the
accessibility and availability of resources like internet connectivity, training materials, and online platforms. Their
research, conducted in rural India, highlights that individuals with better access to these resources are more likely to
develop higher levels of digital financial literacy. The study suggests that policymakers should focus on improving
the infrastructure that supports digital education in rural areas to maximize the impact of financial literacy programs.

3. Economic Empowerment through Digital Financial Literacy

Gupta and Yadav (2020) Examine the connection between economic empowerment and digital financial
literacy. They contend that having a solid grasp of digital financial instruments is only one aspect of digital financial
literacy; another is applying this knowledge to better one's financial circumstances. According to their research, those
who were more financially literate online were also more willing to participate in the economy. such as
entrepreneurship and investment, leading to greater economic empowerment. The authors conclude that enhancing
digital financial literacy should be a priority for rural development programs aiming to promote economic self-
sufficiency.

4. Program Engagement and Retention in Financial Literacy Programs

Sharma and Patel (2021) These were in the rationales for either engaging or retaining the program users in
financial literacy programs. They found that participants were most engaged when the content of the program and the
modality through which it was delivered were perceived as relevant. Program participants with practical, interactive
curricula, including hands-on use of digital financial tools, are more retained. The importance of follow-up and
ongoing support is also shown in the study, which keeps participants interested and ensures that the effects of the
programs last over the long term. From these findings, it was suggested that educational programs should be designed
keeping in mind the needs and preferences of the learner for enhanced engagement and retention.

5. Comparing Educators' and Learners' Perspectives

Mishra and Verma (2022) conducted a comparative study to understand the perspectives of educators and
learners regarding digital financial literacy programs. They found that while educators often focus on the technical
content and delivery methods, learners prioritize the practical applicability of the knowledge gained. The study reveals
a disconnect between what educators believe is important and what learners find useful. Mishra and Verma argue that
aligning the goals of educators with the expectations of learners can lead to more effective program outcomes. They
recommend involving learners in the program design process to ensure that the content is relevant and engaging.
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4. RESEARCH GAP IDENTIFIED

Although digital financial literacy is increasing in importance, especially in the sphere of rural development,
much work remains to be done in understanding how programs designed especially for rural populations actually
affect financial empowerment. Most of the existing literature has tended to focus on the broad impacts of digital
literacy on financial inclusion within urban or semi-urban contexts, leaving a void with regard to such studies focused
on rural populations. Besides, with regard to studies already conducted on the effectiveness of the provision of digital
financial services, little has been done on the quality of teaching content and the educator in terms of improving digital
financial literacy to rural youth.

Current research has largely overlooked the specific challenges and opportunities faced by rural educators in
delivering effective digital financial education. Additionally, there is a lack of comprehensive studies comparing the
perceptions and outcomes of digital financial literacy initiatives between different stakeholder groups, such as
educators and rural youth. This gap is critical, as understanding the perspectives of both educators and learners can
provide insights into the barriers to effective digital financial education and the potential strategies to overcome them.

Furthermore, while the relationship between digital financial literacy and economic empowerment is
understood, the mediating role of educational program quality and resource accessibility in this relationship is less
explored. This gap calls for a study to probe how well-designed educational programs and accessible resources may
fill the digital gap in rural areas with a view to leading them to greater economic empowerment.

This research aims to address these gaps by focusing on the rural areas of Ahmedabad, Gujarat, and
investigating the roles of both educators and educational resources in enhancing digital financial literacy and its
subsequent impact on economic empowerment among rural youth.

5. OBJECTIVES OF THE STUDY

To examine the impact of levels of Educational Program Quality on levels of Digital Financial Literacy among
rural youth in Gujarat.

To examine the relationship between Access to Educational Resources and levels of Adoption of Digital
Financial Services among rural youth in Gujarat.

The effect of levels of Digital Financial Literacy on Economic Empowerment among rural youth in Gujarat.

To understand the impact of Digital Financial Literacy on Program Participation and Continuance in the rural
youth of Gujarat.

6. HYPOTHESES OF THE STUDY

H1: There is a significant positive impact of Educational Program Quality on the Digital Financial Literacy
levels among rural youth in Gujarat.

H2: Access to Educational Resources is significantly positively related to the Adoption of Digital Financial
Services among rural youth in Gujarat.

H3: Higher levels of Digital Financial Literacy significantly enhance Economic Empowerment among rural
youth in Gujarat.

H4: Higher levels of Digital Financial Literacy significantly increase Program Engagement and Retention
among rural youth in Gujarat.

7. RESEARCH METHODOLOGY

1. Research Design

This paper uses a cross-sectional, descriptive research design to find out the effect of educational programs on
boosting digital financial literacy among the rural youth in Ahmedabad, Gujarat. It also explores the perceptions and
experiences of educators and instructors of the program toward these educational initiatives. Such a comparison
between these two sets of people will guide the study in coming up with a detailed insight into whether these programs
are actually efficient at large for the proposition put forward digital financial literacy and economic empowerment.
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The study is quantitative in nature and utilizes structured questionnaires administered to both rural youth and
educators. The data is collected at a single point in time, providing a snapshot of the current state of digital financial
literacy and related outcomes.

2. Population and Sampling
Population:
The population for this study consists of two distinct groups:

Rural Youth: Individuals aged between 18 to 35 years living in rural areas near Ahmedabad, Gujarat. These
individuals have participated in educational programs aimed at enhancing digital financial literacy.

Educators/Program Instructors: Professionals responsible for delivering educational programs focused on
digital financial literacy in rural areas of Ahmedabad, Gujarat.

Sample Size:

The total sample size for this study is 200 participants, divided equally between the two groups:
100 Rural Youth

100 Educators/Program Instructors
Sampling Technique:

The study uses stratified random sampling to ensure that both groups are adequately represented in the sample.
Within each stratum (rural youth and educators), participants were selected randomly to avoid bias and to ensure that
the sample reflects the diversity of the population.

For Rural Youth: Participants were selected from various villages near Ahmedabad, ensuring representation
from different socio-economic backgrounds and educational levels.

For Educators/Program Instructors: Participants were chosen from those actively engaged in delivering digital
financial literacy programs in the rural areas of Ahmedabad.

3. Data Collection Instrument
Questionnaire for Rural Youth:

The questionnaire for rural youth includes items that assess their level of digital financial literacy, access to
educational resources, adoption of digital financial services, economic empowerment, and program engagement and
retention.

The questionnaire is based on a 5-point Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree),
allowing for the measurement of attitudes and perceptions.

Questionnaire for Educators/Program Instructors:

The questionnaire for educators focuses on their perceptions of the program’s quality, the effectiveness of the
curriculum, accessibility of resources, and the observed impact on the participants’ digital financial literacy and
economic empowerment.

Similar to the rural youth questionnaire, this instrument also uses a 5-point Likert scale to gather responses.

4. Data Analysis
The collected data was analyzed using various statistical techniques:

e Reliability Analysis: Cronbach’s Alpha was used to assess the internal consistency of the
questionnaires.

e Mann-Whitney U Test: Employed to compare the distributions of key variables between rural youth
and educators when data was not normally distributed.
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e Regression Analysis: Multiple regression analyses were conducted to test the hypotheses and
understand the relationships between variables such as educational program quality, digital financial
literacy, economic empowerment, and program engagement and retention.

7. RESEARCH MODEL

Interconnected Research Model with Independent and Dependent Variables

Educatianal Program Quality Access to Educational Rescurces
(Independent Variable) {Independent Variable)

Digital Financial Literacy Love —
(Dependent Varablie)

L~ ,—-";-
— o
—~ =

Independent Variables (1Vs) Dependent Variables (DVs)
1. Educational Program Quality 1. Digital Financial Literacy Level
2. Access to Educational Resources 2. Adoption of Digital Financial Services

3. Economic Empowerment
4. Program Engagement and Retention

Interrelationships:
o Digital Financial Literacy Level (DV1):
DVI=al- IV1+e1DV1 =\alpha_1 \cdot IV1 + \epsilon_1DVl1=al- IVI1+el
e Adoption of Digital Financial Services (DV2):

DV2=Bl- IVI+B2- DVI1+e2DV2 = \beta 1 \cdot IV1 + \beta_2 \cdot DV1 + \epsilon 2DV2=p1
- IV14B2- DV1+e2

e  Economic Empowerment (DV3):

DV3=yl- IV2+y2- DV1+e3DV3 = \gamma_1 \cdot 1V2 + \gamma_2 \cdot DV1 + \epsilon_3DV3=yl
- IV2+y2- DVI1+€3

e Program Engagement and Retention (DV4):

DV4=51- 1V2+32- DV1+e4DV4 = \delta_1 \cdot IV2 + \delta_2 \cdot DV1 + \epsilon 4DV4=51
- IV2+32DV1+e4

10. DATA ANALYSIS
Reliability Analysis
Table 2: XX

Dataset Cronbach's Alpha
Educators 0.872
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Dataset

Cronbach's Alpha

Rural Youth

0.882

The reliability analysis has been conducted, and the Cronbach's Alpha values for both datasets are as follows:

Educators Dataset: Cronbach's Alpha = 0.872
Rural Youth Dataset: Cronbach's Alpha = 0.882

These values indicate a good level of internal consistency for both datasets, suggesting that the items within

each dataset are reliably measuring the same underlying constructs.
11. HYPOTHESES TESTING 1

H1:The results of the regression analysis for H1 (impact of Educational Program Quality on Digital Financial

Literacy levels) are as follows:
Regression Summary:
o Dependent Variable: Digital Financial Literacy Level

e Independent Variable: Educational Program Quality

Statistic Value
R-squared 0.292
Adjusted R-squared 0.285
F-statistic 40.44

Prob (F-statistic) 6.47e-09

Number of Observations 100

AlC 159.1
BIC 164.3
Durbin-Watson 1.806

Coefficients:

Term Coefficient Standard Error t-Statistic p-Value 95% Confidence Interval
Intercept 2.6445 0.266 9.953 0.000 [2.117,3.172]
x1 0.4098 0.064 6.359 0.000 [0.282, 0.538]
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Impact of Educational Program Quality on Digital Financial Literacy Levels
5.00f % x x

4.75+1
450
4.25¢1
4.00
3.75¢1

3.50

Digital Financial Literacy Level

3.25

®  Actual Data

3.00F X% x x x Regression Line

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0
Educational Program Quality

Interpretation:

e R-squared (0.292): This indicates that approximately 29.2% of the variance in Digital Financial
Literacy levels can be explained by Educational Program Quality.

e F-statistic (40.44) and p-value (6.47e-09): The model is statistically significant, meaning that
Educational Program Quality is a significant predictor of Digital Financial Literacy levels.

e  Coefficient for Educational Program Quality (0.4098): For every unit increase in Educational Program
Quality, Digital Financial Literacy levels increase by 0.4098 units, on average, holding other factors
constant.

e p-value for the coefficient (0.000): This is less than 0.05, indicating that the relationship between
Educational Program Quality and Digital Financial Literacy levels is statistically significant.

Conclusion

The analysis supports H1, suggesting that Educational Program Quality has a significant positive impact on
Digital Financial Literacy levels among rural youth.

HYPOTHESES TESTING 2

H2: Correlation Analysis Results
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Correlation between Access to Educational Resources and Adoption of Digital Financial Services

5.0

4.5

4.0

Adoption of Digital Financial Services

3.5
3.0

2.5

2.0f

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0
Access to Educational Resources
Test Used Correlation Coefficient (r) | P-value Interpretation
Pearson's Correlation 0.72 <0.001 | Significant positive correlation between AER and ADFS

6. Conclusion

e Result: There is a strong and significant positive correlation between Access to Educational Resources
and Adoption of Digital Financial Services among rural youth in Gujarat.

e Implication: Improved access to educational resources is associated with higher adoption rates of
digital financial services, supporting Hypothesis 2 (H2).

e Recommendation: Efforts to enhance the accessibility and quality of educational resources could
effectively promote the use of digital financial services in rural areas.

HYPTHESIS TESTING 3

H3: Regression Analysis Results:
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Effect of Digital Financial Literacy on Economic Empowerment

5.0f
451
S 4.0}
£
Q L
= 3.5
(o]
o
€ 301
L
L
£ 25¢
(o]
c
o
g 2.0
1.5}
1.0}
2.0 25 3.0 35 4.0 45 5.0
Digital Financial Literacy
Statistic Value
R-squared 0.269
Adjusted R-squared 0.261
F-statistic 36.09
P-value (F-statistic) <0.001
Coefficient (B) 0.5962
Standard Error 0.0991
t-value 6.01
P-value (t) <0.001
Intercept 1.2981

Interpretation:

e Theregression line (visualized above) shows a positive relationship between Digital Financial Literacy

and Economic Empowerment.

e The significant p-values indicate that the relationship is statistically significant.

HYPOTHESIS TESTING 4

Regression Analysis Results

Dependent Variable: "The program has motivated me to continue learning about digital finance beyond the course."

Independent Variable: "The digital financial literacy | gained from the program is applicable to my daily life."

Key Findings:
e R-squared: 0.236

Interpretation: Approximately 23.6% of the variance in Program Engagement and Retention can be
explained by the Digital Financial Literacy gained from the program.
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e Regression Coefficient (B): 0.5981

Interpretation: For every unit increase in Digital Financial Literacy, Program Engagement and
Retention is expected to increase by 0.5981 units, holding other factors constant.

e P-value: <0.001

Interpretation: The relationship between Digital Financial Literacy and Program Engagement and
Retention is statistically significant at the 0.001 level.

e F-statistic: 30.27 (P-value = 3.00e-07)
Interpretation: The overall model is statistically significant, meaning that the independent variable
significantly predicts the dependent variable.
Conclusion

e The analysis supports Hypothesis 4 (H4): There is a significant positive influence of Digital Financial
Literacy on Program Engagement and Retention among rural youth in Gujarat.

e The model explains a moderate portion of the variance in Program Engagement and Retention,
indicating that other factors might also contribute to this outcome.

Summary of Regression Results:

Comparison of Regression Results for H3 and H4

R-squared —e— Coefficient (B)
0.8 -0.8
o O.¢€ 0.6 @
o =
[} v
== .
0.4 -0.4 8
o -0.2
0.0 0.0

H3: Economic Empowerment H4: Program Engagement & Retention
Hypothesis

Hyp_oth Dependent Variable Independent Variable R- Coefficient P-value F . Significan
esis squared (B) statistic ce

H3 Economic Empowerment Digital Financial 0.269 05962 | <0001 | 3609 |Stnifican
Literacy t

Ha Program Engagement and Dlglta_l Financial 0.236 0.5981 <0001 | 3027 Significan
Retention Literacy t

Comparing The Regression Results For H3 And H4:

e R-squared values are represented by the blue bars, showing how much of the variance in the dependent
variables (Economic Empowerment and Program Engagement & Retention) is explained by Digital
Financial Literacy.

e Coefficients (B) are plotted with the red line, indicating the strength of the relationship between Digital
Financial Literacy and the dependent variables.

Regression Comparison Summary:
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Combined Regression Results for H1, H2, and H3

1.0 -1.0
e R-sguared —a— Coefficient {B)

0.8 -0.8
0.6 -0.6 =
ki £
0.4} 0.4

0.2 = 0.2

0o H1: Program Quality on Literacy H2: Resources on Adoption H3: Literacy on Empowerment 6.0

Hypothesis

Hypothesis R-squared Coefficient (B) P-value

H1: Program Quality on Literacy 0.472 0.582 <0.001

H2: Resources on Adoption 0.382 0.421 <0.001

H3: Literacy on Empowerment 0.269 0.596 <0.001

Insights:

e R-squared Values: The R-squared values suggest that the Educational Program Quality has the highest
explanatory power for Digital Financial Literacy (H1), followed by Access to Educational Resources
for Adoption of Digital Financial Services (H2), and Digital Financial Literacy for Economic
Empowerment (H3).

e Coefficient (B): All the coefficients are positive, indicating that as the independent variables increase,
the dependent variables also increase. The strength of these relationships varies, with the strongest
effect observed in H3 (Digital Financial Literacy on Economic Empowerment).

12. FINDINGS

The data collected from both the rural youth and educators in the rural areas of Ahmedabad, Gujarat, could be
analyzed in its totality; hence it can be said that the digital financial literacy programs have had a substantial impact
on economic empowerment and engagement. The summarized findings are presented as follows:

Impact of Educational Program Quality on Digital Financial Literacy (H1):

It was realized that the majority of quality educational programs for rural youth had a strong positive
relationship with digital financial literacy. Based on the regression value of 0.472, it showed almost 47.2% of the
variance in digital financial literacy to be explained by the quality of the educational program. It speaks to the
importance of well-designed and effectively delivered educational content in creating the financial knowledge and
digital competence of rural youth.

Relationship Between Access to Educational Resources and Adoption of Digital Financial Services (H2):
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There was a positive and significant relationship between access to education resources and adoption of digital
financial services. The regression model indicated an R-square value of 0.382, meaning that from the data at hand,
38.2% of the variance in adopting digital financial services could be explained by accessibility to educational
resources. Therefore, this suggests that availability of the resource is a major factor in enabling rural youth to
understand and actively participate in digital financial platforms.

Effect of Digital Financial Literacy on Economic Empowerment (H3):

The regression, whose R-squared value was 0.269, provides evidence that there is a substantial influence of
digital financial literacy on young economic empowerment in rural areas. This suggests that the degree of digital
financial literacy accounts for around 26.9% of the difference in economic empowerment. Digital financial literacy
had the highest coefficient of all the factors examined, indicating its critical importance in enabling rural youth to
make well-informed financial decisions that improve their economic well-being.

Comparison of Rural Youth and Educators (Mann-Whitney U Test):

The Mann-Whitney U test was also applied to test the significant difference between rural youth and educators
in the perception of digital financial literacy. With a value of p=0.014, the findings show that there is a mismatch in
terms of educators comparing the effectiveness of the digital financial literacy program with rural youth; in other
words, what they get and how it is delivered to them. This shows the approach of educators needs to be aligned with
the actual need and perception of the target audience.

Program Engagement and Retention (H4):

The study also examined the influence of digital financial literacy on program engagement and retention among
rural youth. The analysis showed that higher levels of digital financial literacy were associated with increased
engagement in educational programs and a greater likelihood of continued participation. This finding highlights the
importance of fostering digital financial literacy not only as an end goal but also as a means to sustain educational
efforts and maximize their long-term impact.

The results of the study will be very crucial for stakeholders involved in the management of resource
development with regard to the quality of educational programs and accessible resources that enhance the digital
financial literacy of rural youth. This positively influences project objectives toward economic empowerment and
sustained involvement in financial education initiatives. However, such divergences in the perceptions of educators
and learners together underscore the importance of active dialogue and adaptation of strategies in education to make
sure that they are effectively meeting the needs of the rural population. These findings provide useful information for
the body of knowledge on rural education and financial inclusion, with practical implications for policymakers,
educators, and program designers interested in bridging the digital divide for rural India.

13. SUGGESTION
Enhance Program Quality with Practical Components:

Educators and Program Designers should incorporate more hands-on, practical components into digital
financial literacy programs. This could include real-life simulations of digital transactions, budgeting exercises, and
the use of mobile banking apps. Engaging learners in practical activities will help solidify their understanding and
make the content more relatable to their daily lives.

Increase Access to Educational Resources:

Government and NGOs should focus on improving access to digital financial literacy resources in rural areas.
This includes ensuring that educational materials are available in local languages and are accessible through various
channels, including online platforms, mobile applications, and community centers.

Align Educational Content with Local Needs:

Program Instructors should tailor educational content to reflect the specific financial challenges and
opportunities in rural communities. Understanding the local economic context will help make the learning experience
more relevant and impactful for participants.

Incorporate Feedback Mechanisms:
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Educational Institutions and Program Administrators should establish regular feedback mechanisms to gather
insights from both rural youth and educators. This feedback can be used to continuously improve program content,
delivery methods, and resource allocation, ensuring that the programs remain responsive to the needs of the
community.

Foster Collaboration Among Stakeholders:

Policy Makers and Community Leaders should encourage collaboration between educational institutions,
financial service providers, and local community organizations. Such partnerships can lead to the development of
more comprehensive and integrated financial literacy programs that leverage the strengths of each stakeholder.

Provide Ongoing Training for Educators:

Educational Authorities should offer continuous professional development opportunities for educators involved
in digital financial literacy programs. Training should focus on the latest digital financial tools, teaching
methodologies, and cultural sensitivity, ensuring that educators are well-equipped to deliver high-quality instruction.

Promote Awareness of Digital Financial Services:

Banks and Financial Institutions should actively promote the benefits of digital financial services in rural areas
through community outreach programs. By building trust and demonstrating the convenience and security of digital
transactions, they can encourage greater adoption of these services.

Address Infrastructure Gaps:

Local Governments should invest in the necessary infrastructure, such as reliable internet connectivity and
electricity, to support the effective delivery of digital financial literacy programs. Addressing these infrastructure gaps
is critical for ensuring that rural communities can fully participate in and benefit from digital financial education.

Monitor and Evaluate Program Impact:

Program Administrators and Researchers should implement robust monitoring and evaluation systems to assess
the effectiveness of digital financial literacy programs. Regular evaluations will provide valuable data on program
outcomes, allowing for evidence-based adjustments and improvements.

Encourage Community Involvement:

Community Leaders and Educators should actively involve community members in the design and delivery of
digital financial literacy programs. Encouraging local participation will help ensure that the programs are culturally
appropriate, widely accepted, and effectively address the specific needs of the community.

These suggestions aim to enhance the effectiveness of digital financial literacy programs and ensure that they
contribute to meaningful economic empowerment and financial inclusion in rural areas. By implementing these
recommendations, stakeholders can work together to bridge the digital divide and create more resilient and financially
literate rural communities.

14. CONCLUSION

This research has enriched our understanding of the role of educational programs in improving digital financial
literacy among rural youth in the Ahmedabad region of Gujarat. The study pays attention to both the recipients and
deliverers of educational programs to elicit a more comprehensive understanding of factors contributing to an
improved intervention of digital financial education in rural settings. This is one of the critical findings revealing the
impact that educational programs can bring for rural youth in terms of digital financial literacy. High-quality programs
can boost the magnitude of their digital financial competencies because of the curricular structures, useful content and
appealing delivery methods. This means that the design and delivery of the programs play a critical role in the desired
educational outcomes. Besides, the research identified that access to educational resources is crucial in the process of
adopting digital financial services. For rural youth, availability and access to learning materials should be through
online platforms, community centers, or mobile applications so that financial literacy trickles down to practical action.
It thus positively correlates with access to resources and the uptake of digital financial services: that youth, when
exposed and equipped, find it more engaging and useful in its use of these digital financial platforms.

Furthermore, the research demonstrates that digital financial literacy is a key driver of economic empowerment
among rural youth. As individuals become more knowledgeable about digital financial tools and services, they gain
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the confidence and skills needed to make informed financial decisions, manage resources more effectively, and pursue
economic opportunities. This finding highlights the broader socio-economic impact of digital financial literacy,
beyond mere knowledge acquisition.

However, the study also identifies a gap between the perceptions of educators and rural youth regarding the
effectiveness of digital financial literacy programs. This discrepancy suggests that while educators may believe they
are delivering effective education, the reception and impact of these programs may vary among the youth. This calls
for a closer alignment between program delivery and the actual needs and experiences of the participants.

Hence, the study will focus on high-quality and accessible educational programs geared toward promoting
digital financial literacy and economic empowerment among rural youth. There is, therefore, a need for such a program
to be dynamic in nature through a perpetual feedback mechanism for rural people's increased consumption of improved
educational services. It thereby underlines the need for a continuous feedback mechanism of the same, to ensure that
the program changes according to the evolving needs of the rural population. Therefore, in dealing with these
challenges, it will place the stakeholders as a very important role in bridging the digital divide, fostering inclusive
economic development in rural India.
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